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Navigating to the Digital Future

Digitization: From 
Disruption to Opportunity
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Digitization: One of Major Disruption Forces Today

FinanceAdvertisement/ Print Automotive & EnergyHospitality

Bookstores Taxi Music Watches
What it takes to 

make it less a threat 

and more an 

opportunity?

What does Cisco 

offer to capture the 

digitization 

opportunity?
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What Is Really So Different? And Why Now?
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2005

Å Automation of Paper 

Processes

Å Pervasive 

Communications

Buy side
Supply Chain 

Management

E-Procurement

Sell side
CRM

Digital Media

E-Commerce

Stakeholders
Investors

Media Websites

Operations
ERP and BI

Portals, Collaboration

Å Highly Predictive 

Ecosystems

Å Security 24/7

Å Industrial IoT

Å Autonomic 

Infrastructure

IoT + Analytics + 

Automation (ML)

Digitization (Data) & IoT (Machines)

2012

Core 

Product?

Source: M. Raskind, G. Waller: Digital to the Core

!



Digitizing the Core Product: Babolat Play



Up to 60% of online shoppers are 
challenged with goods delivery

Digitizing the Core Product: Volvo Roam Delivery
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The Magic of Digitizing the Core Product
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Turning a standalone product to the connected service
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How Companies Use Technology in Relation to Their 
Strategy

Enables Differentiates

New User Experiences, 
Products, Services

Accelerated Product, 
Services, and Business 
Process Innovation

Distributed Connectivity
and Intelligence

2.0

Defines

Business Model 
Innovation / Industry 
Transformation 

Machine 2 Machine / 
Augmented Decisions /
Self Learning Analytics

New Growth and
Constant Innovation

IT Agility and 
Increased Productivity

Reduced Tech Costs
(Opex and Capex)

Faster Response Times
to Customer Needs



Speed of 
Innovation

0

60

iPhone 1 in 2007; 
Mobile app economy 

$100B in 2015; 
10M developers

15B Ą 50B (1M/hr) Ą
500B connected-
40% traffic M2M 

by 2030

Hyper-
Connectivity

Lowered Cost
of Innovation

$5M in 2000 Ą
$5K in 2015

Increased Volume 
of Innovation 

$50B 
venture funding

Key Propellers of Market Disruptions



òEverything that 
can will be 
connected, 
generate data, 
and talk 
securely.ò

The Basis of All That: Internet of Things



Itôs going to take a lot of connectivity



From Datacentersé to Centers of Data



Security

Sensor Edge Data Center

Data Analytics at...


