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64% of sales in stores are influenced by digital.
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@ Research Shoppers rely on
mobile throughout their
purchase journeys.
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0%

of consumers are leading their
own shopping journeys with
mobile.
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86%

of shoppers say personalization
plays a role in their purchasing
processes.
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3%

of shoppers want brands to make
their shopping experiences more
relevant with personalization.
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33%

of consumers spend more when
using digital while shopping.
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How Do You Get There?

Gain insights into Identify the
the shopping greatest
behaviors of opportunities and
customers. threats.
— Lo
- Outline onboarding _—— Establish pilot and
" process and define drivers

capabilities. mm of success.

AT W
ﬂ_
S

Enable guest
Wi-Fi.

Organizational
adoption of value-
added services.




THERE’S
NEVER BEEN

A BETTER

to re-invent shopping

WwWWw.cisco.com/ca/retail






